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But don't visit for the shiny
new buildings. Getting out-
side is what the Wetlands
Park is all about, and to that
end they offer six trailheads
accessing about 13 miles

of trails. The meandering
paths wind through volumi-
nous stands of reeds, past
emerald ponds, and along

a rushing stream that chan-
nels recycled water back to
Lake Mead. In the middle of
a largely barren desert, the
Wetlands Park offers the
chance to encounter genu-
ine wildlife, from migrating
birds to rabbits and even
coyotes.

If you're a building freak,
there's something for you,
too: The center used re-
cycled structural beams, in-
sulation from shredded blue
jeans, sustainably harvested
bamboo flooring, and
design features like a white
“cool roof” to reduce cool-
ing costs. Whether indoors
or out, the upgraded Clark
County Wetlands Park is
shaping up to be a fine spot
for a bit of nature in our
urban wilds. — Alan Gegax
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IT’S A FAMILY HOLIDAY GET-TOGETHER, AND
you're expecting a full house. The brioche is ris-
ing, the tea is brewing and you’re ready to freshen
Grandma’s vintage tablecloth with a light wash.
Then: Crash! Bang! Thud! The washer is dead. What
are you going to do with only hours before everyone
arrives?

The laundromat? That dreary den of flickering
fluorescent lights and sketchy characters mum-
bling to themselves? Not anymore. The age-old
institution of the laundromat has gotten a surpris-
ing makeover — actually, make that a full-on spin
cycle. Today’s laundromats offer high-def TVs,
computer stations, free Wi-Fi, even billiards — not
to mention high-tech washers that promise to
brighten your whites and baby your delicates.

Those are just a few of the perks at the Laun-
dry Lounge (4343 N. Rancho Road, 656-0427,
laundryloungelasvegas.com). “People that used
to go the competition come here because of the
environment we offer,” says co-owner Jodi Vec-
chio. “T know how it is to have to drag your laundry
out of the house and have to go somewhere else, so
I want my customers to feel like they’re at home.”
Customer Johna Thacker doesn’t hesitate to come
here when her appliances are on the fritz. “It’s

The laundromat comes clean

his suds for you:
Magic Wash

clean. You feel safe here — because a lot of them
are kinda scary,” she says.

How about feeling pampered? Try one of the
two massage chairs at Magic Wash (1120 S. De-
catur Blvd., 259-3007, magicwashlv.com). Owner
Young Lee sums up the appeal of the recliner
rubdown: “People, they get tired doing laundry”
Magic Wash also courts repeat customers with
free coffee, flat screen TVs, granite countertops,
fairytale wall murals and well-stocked vend-
ing machines. While Lee is feature-focused, he
hasn’t forgotten his core mission. He comple-
ments his on-site fluff-n-fold and alterations
services with brand-new washers and a two-cy-
cle wash program: an eight-minute pre-wash fol-
lowed by a main wash using a fresh water cycle
(no extra charge). Finally, Wash-n-Fun Laun-
dromat (4425 Stewart Ave., 570-5724, washn-
fun.net) takes its name seriously. Amusement
games line one wall to keep the kids entertained,
and adults can drop some coin into the slot ma-
chines by the front desk — or take care of busi-
ness with fax and copying services. Heavy-duty
machines easily dispatch Fifi’s fur and other
cleaning conundrums. It’s just another way to
come clean in Sin City. — Elisabeth Daniels
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